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Administration 
 

MRDT Renewal 

DLC is in the process to renew the Municipal and Regional District Tax which has a repeal date of 

November 21, 2022. The City has already approved an additional 5 years and now the hoteliers are 

being asked to officially show their support for its continuation.  In person meetings with each hotelier 

are expected in January, with the completed application due to be submitted to the Ministry of Finance 

and Destination BC in March.  

The 5-year strategic plan for 2023 to 2027 has been completed as well as the 2023 tactical plan in 

support of the application. 

 

Meetings Attended 

Vancouver, Coast and Mountains Fall Forum 
Fraser Valley Destination Council  
BC Tourism Industry Update 

 

Marketing 
Winter Asset Development 

Continuing on with the summer photo shoots, DLC has contracted the same photographer to take 

winter shots of Langley City. These include McBurney Plaza, Douglas Park, Nicomekl River Suspension 

Bridge, Brydon Park, and Sendall Gardens. 

These sessions are being funded by a grant from Destination BC. 

 

 

 



 

Digital Marketing 

Although the majority of the DLC marketing has been put on hold due to the Provincial Health Order, 

border closures and flood disaster, basic awareness and tourist in your own town campaigns continue 

with the Google Adwords program. 

 

 

  



 

Shop Local Campaign 

Langley City if full of unique boutiques and shops that are perfect 

to draw visitors into the community.  DLC created a 4-page 

promotion highlighting some of those shops in a fun and colourful 

way. 

The Shop Local Campaign was promoted via social media and the 

December newsletter. 

The full document can be found HERE. 

 

 

 

 

Edible Vancouver Advertisement 

As food is the largest driver of tourism for Langley City, DLC invested in an advertisement in the edible 

Vancouver Magazine, a magazine devoted to foodies and treasured as a collector’s item for their great 

articles and stunning photography. A second ad will be placed in the March issue and supported with 

social media posts. 

 

https://www.discoverlangleycity.com/sites/default/files/shop_local_langley_city_1121-compressed.pdf
https://www.discoverlangleycity.com/sites/default/files/shop_local_langley_city_1121-compressed.pdf


 

Consumer Newsletter 

The December newsletter focused on Shop Local, a feature 

on private event space, the BC Ale Trail, Shop Your Heart 

Out, and a stakeholder spotlight on Toy Traders 

The average industry rates for email as of December 2021 

for the Travel & Tourism (passenger transport, 

accommodations, travel agencies, etc.) category was an 

open rate of 25% and DLC smashed that with a 50% open 

rate and an industry standard of .8% click rate and DLC click 

rate of 7.9%. 

This shows that DLC provides compelling content that 

consumers are eager to read.   

 

 

  

Email Results of December Campaign 

 

 

 

 

 



 

 

Website 

Website Visitors December: 967 

Page Views December 

The DLC website is a great resource for visitors and locals to find fun things to do over the holidays. The 

top page views were attractions, restaurants, and events. 

 

 


